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Oromo Coffee Enterprise
Goes Direct Trade!

Jamesz Purnell, UK Secretany of State for 1V ork and Pensions,
launched the LYF's latest venture, cammenting "This is & unigue
imitistive that could make fair trade even fairer — and the coffee
lastes great tool"  Backed alzo by the Bishop of Manchester, the
foemer Lord Mayor of Manchester, Afzal Khan, and Muslim and
Christian fath groups we areworking with recently settled refu- :
gees from the Oromo region in Ethiopia who contacted the LYF to (Sﬁgﬁfﬁ Eﬁigﬁ;&f@éﬁ ii%sgfgiﬁﬂ?:;aes
zee itwe had any ideas about how they could set up a seff help z
praject, rather than being refiant on state benefitz. Furned

smallholder farmers than would be possible even
With our support, the Oromo community (eho beve legal residen-  through Fair Trade. James Purnel was aasare
tial status) have now created a direct trading 'community to com-  that the Lorna Young Foundation has come this
munity' zocial enterprise - 'The Oromo Coffee Company'. &s the  far with no funding to date—just a lot of good
hirthplace of coffee, the Oroma redion of Ethiopia provides zome of wil— and backed our appesl for sporsors and
the finest quality beans in the world. This direct trade inttistive will help. He added "The Orama Coffee Company
cut out middlemen and enzsure an even greater level of profit for has been set up by a group of people who have

" iV ‘. zaid quite clearly that they want to contribute to
zociety and to help amallholders back home st the same time. And this
iz an outstanding example of what can be achieved when peogple wark
together to develop their different skillzs in an innowvative waee. il
certainly be asking whether this coffee could be stocked at the House of
Commons in future "

Thiz exciting new vertuwre iz being assizted by Bolling Coffee, a ork-

shire based family-owned roaster, which has generouzly agreed to
Eemzem .lit-rs'h.lm {abowe]

suppott the QCC with roasting and packaging of the coffee. There has
heen a huge amourt of interest from retailers and the public and the
newy Faittrade certified range of coffees will be available in May 2009,

Garedewy Yadesza, one of the Oramo cammunity leaders emphazized
the importance of this selt-help intiative: "vou can already seewhat a
diffterence this project iz making to the marale of our community .

We hiave been living here with very little, with wvery lowe spirits. | iz excellent to be shile to swork with LYF and
Bolling Coffes, and to get advice from our local Council. We believe that vwe can teach British people a lot about
coffee heritage as well 3z working hard ourselves - and in doing so, we are helping the smallholders back home".

How Can YOU Help? Get Practicall

The OCC received a small start up grant from Tameside Council
bt in order for the project to succeed, the community needs
longer-term suppot from the LYF: HERE'S HOWY TO HELP:

o cortact the LYF to place an order for the QCC's coffee for
your business! community groupdworkplacedourself

o Provide zome 'in kind' support — individuals wih skils such &=
business mentoring, PR Marketing and financial expertise
are needed by the enterprizss

o Make a donation to the LYF in order to support the projects
spanzor the OCC

Mermbers of the Ororma carmmamty (ghove)

LYF?

The L i Foundation (LYFi d i of
Wie il weark with any smallholder farmers in Ehome:d g iomnestioniL v b ) IS neme ety

; ; ; ; Laorna Young, & marketing specialist seconded from Equal Ex-
developing CD”W'ES who need help W_Tth husi- change, to be the first Sales and Marketing Manager for Cafédi-
ness and marketing support and learming. \We  art Shevwas adriven and dynamic Scotswoman ywha secured
are a registered LK education charity that the first supermarket listings for Catédirect products, and almost
seeks to level the playing field for Sma".h':'lqer zingle-handedly too Fairrade ooffee from the margin to the
producers, so that they can compete fairly in mainztream. She sawe the need for smallholder farmers to be
the marketplace. Ve are all about empower- able to gain the skils and confidence to bresk ito their onm

ment in action - wwe aim to assist producers to A : :
make the transition from being providers of ran local and regional markets | aswell as internationally .

product t hecoming managers of their oan Lorna died in 1996 &t the age of 44 but her name, and her

businesses, building their commercial! fierce commit ment to championing the cause of producers live
marketing skillz and helping them to develop an through the LYF. P g H

local brands and add value to their products.
Contact us noweon 07538 620072 or 07547 979721
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